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Abstract

This writing is a book review. It discusses a book entitled Give and Take. The
book introduces a new approach to success. It makes three categories of
people in doing interaction or communication. They are takers, matchers,
and givers. The writer of the book, Adam Grant, explains the principles and
characteristics of each category. He shows a lot of facts to prove that being a
giver brings benefits for people and the doer as well. The objects of giving
here comprise different kinds help like wealth, ideas, knowledge, skills and
information. Therefore, he motivates people to become givers. In this
connection, the reviewer would like to show that Islamic religion also
motivates its followers to give helps to others. Though, there are some
similarities and differences between the benefits of giving mentioned in the
book and the verses of the Holy Qur’an and the sayings of Prophet
Muhammad Peace be upon him.

Keywords: fo take, to give, benefit, similarity and difference
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Abstrak

Tulisan ini adalah tinjauan pustaka. la membahas sebuah buku yang diberi
judul Give and Take. Buku itu memperkenalkan sebuah pendekatan baru
untuk meraih keberhasilan. Buku itu membuat tiga kategori manusia dalam
menjalin interaksi dan komunikasi dengan orvang lain. Kategori yang
dimaksud yaitu: takers (orang yang senang menerima), matchers (orang
yvang memberi sesuai apa yang diterima), dan givers (orang yang suka
memberi). Penulis buku itu, Adam Grant, menjelaskan prinsip dan ciri dari
setiap kategori. la menunjukkan banyak fakta untuk membuktikan bahwa
memberi itu membawa manfaat bagi orang banyak dan pelakunya. Objek
yang diberikan itu mencakup sejumlah jenis bantuan, seperti harta benda,
gagasan, pengetahuan, keterampilan, dan informasi. Karenanya, ia memberi
dorongan agar setiap orang masuk kategori suka memberi. Dalam kaitan
ini, penulis tinjauan buku ini akan menunjukkan bahwa ajaran Islam juga
memberi dorongan kepada pemeluknya agar senang memberi bantuan. Akan
tetapi, terdapat persamaan dan perbedaan antara manfaat tindakan
memberi yang diterangkan pada buku itu dengan pesan ayat-pesan ayat Al-
Qur’an dan hadis Nabi Muhammad Saw.

Kata kunci: menerima, memberi, manfaat, persamaan dan perbedaan

Introduction

This article is intended to review a newly published book written
by Adam Grant. The title of the book is Give and Take. It was
published for the first time in Great Britain by Weidenfeld & Nicolson
in 2013. The second publication used in this article was done by
Phoenix, London in 2014.

In this second publication, just after the front cover the writer put
some commentaries about the author relating to this book. The
commentaries were made by more than twenty persons having
different professions. Most of them were book writers. Some others
were executive chairmen and managing directors. The commentaries
helped the readers to catch the main and distinctive ideas in this book.
There are also some commentaries put in the back cover. It is said, as
an example, “Grant shows that helping others can lead to greater
personal success.” (Adam Grant, 2013).

A little bit information about the author was put in the other side
of the inside cover. “Adam Grant is the youngest full professor and
single highest-rated teacher at the Wharton School. His consulting and
speaking clients include Google, the NFL, Goldman Sachs, Merck,
Pixar Facebook, the World Economic Forum, the United Nations, and
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the U.S. Army and Navy. He has been honored as one of Business
Weeks’s favorite professors, one of the world’s top forty business
professors under forty, and one of Malcolm Gladwell’s favorite social
science writers. He holds a Ph.D. in organizational psychology from
the University of Michigan and a B.A. from Harvard University.”
(Adam Grant, 2013).

The book consists of 299 main pages. The main contents are
divided into nine chapters. Each chapter comprises 11 to 39 pages.
The writer put reference for each quotation at the back which totals
309 notes. The notes were taken from written statements based on
research findings, experiences of successful persons in their fields
such as managers, athletes, artists, politicians, etc. Some quotations
were taken from interviews and the writer’s own books and personal
experiences. The writer put also at the back pages a guidance to use
this book under the topic “Actions for Impact”, “Acknowledgments”,
and “Index”. So, the whole number of pages is 365. In the inside cover
of the book the writer put a subtitles saying A Revolutionary Approach
to Success. The novel idea can also be guessed through the title of the
book. So far, it has been very popular that the word ‘take’ is usually
mentioned before ‘give’ in oral and written statements. Whereas in
this book the sequence is changed by putting ‘give’ before ‘take’. It
reflexes that the writer suggested the readers to become givers. Giving
should come first before taking.

There are a lot of statements in this books showing that the act of
giving brings to success. It brings benefits for other people, and the
doers as well. Though, the act of giving should be well implemented.
Because, he said, there are two kinds of givers, they are selfless givers
and otherwise givers. In other words, there are some principles of
proper and useful giving. The writer also mentioned that the act of
giving is not always easy. There might be some challenges to
overcome which indicate that gaining a success is not always easy.
Explanations about the benefits of giving in this book comprise
successful people in different work places, like politics, business and
education. In other words, it talks about success in this worldly life.
So far, the writer hasn’t talked about the benefits from the view point
of spiritual or perspective of religion. Though he used some terms that
may have spiritual dimensions, like altruism and interests at hearts.
The reviewer would like to show some aspects of giving described in
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this book, like principles and objectives of ideal giving. In the next
part of this review he would like to show some similarities and
differences between benefits of giving expressed by the author and the
relating teachings of Islam mentioned in the Holy Qur’an and Prophet
Muhammad’s sayings. Giving is a kind of generosity. Giving may be
implemented in different ways. In this context, Braza said that
generosity is a central tenant in all major religions and philosophies.
We have to think generously, speak generously, and act generously
(Jerry Braza, 2011:135). So, a discourse about giving may use a view
point of a certain religion or more.

Types of People in Communication

Adam Grant made three categories of people in doing interaction
or communication with others. They are takers, matchers, and givers.
He made explanations about the three types of people in all chapters.
He defined each type, mentioned the characteristics of people
belonging to each kind, and talked about their performance at
workplaces. He also described their process to gain their ambitions,
their life styles, their types of communication, and their attitudes after
gaining success and facing failures as well.

Each chapter has an attractive title. It uses both direct and
metaphoric phrases. Besides that, it also has a subtitle. After that the
writer put a quotation. As an example, he chose the phrase “Good
Returns”, “The Dangers and Rewards of Giving More than You Get”
for the title and the subtitle of chapter 1. He then quoted a statement
made by Mark Twin, author and humorist. Twin said, “The principle
of give and take; that is diplomacy — gives one and take ten” (Adam
Grant, 2013). Another example is “The Peacock and the Panda” for
the title of chapter 2 with a subtitle “How Givers and Matchers Build
Networks”. Below the subtitle he put a quotation, “Every man must
decide whether he will in the light of creative altruism or in the
darkness of destructive selfness,” by Martin Luther King Jr., civil
rights leader and Nobel Prize winner (Adam Grant, 2013:31).

The writer used a direct expression for the title of the first chapter.
The word return in this context refers to the profit, the amount of
profit that someone gets from something (Tumbull (Ed.), 2010:1265).
It is also said that return means gain or loss from an investment. The
last explanation indicates that a return may be an advantage or a
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disadvantage. In other words, the act of giving may result in good
returns or bad ones. Other terms for them are powerful and dangerous
giving. The antonym of give is take. Many people try to get profits in
doing interactions with others. It is a normal and common condition.
But many or most people may expect more than what they expend.
They calculate the profits they will gain before doing or sacrificing
something. This aim is reflected in the words of Mark Twin. The
author wrote illustrations based on real happenings. He narrated them
through the real stories. He mentioned the name of actors, their
principles in doing something, the location and time of action, and the
topic of discussion among them.

The followings are the first two paragraphs in the first chapter:

On a sunny Saturday afternoon in Silicon Valley, two proud fathers
stood on the sidelines of a soccer field. They were watching their
young daughters play together, and were only a matter of time before
they struck up a conversation about work. The taller men were Danny
Shader, a serial entrepreneur who had spent time at Netscape,
Motorola, and Amazon. Intense, dark-haired, and capable of talking
about business forever, Shader was in his late thirties by the time he
launched his first company, and he liked to call himself as the “old
man of internet.” He loved building companies, and he was just
getting his fourth start-up off ground. (Adam Grant, 2013:1).

In the first paragraph the writer introduced one of the two selected
characters, named Danny Shader. In the next paragraph he introduced
the other one, named David Hornik. The introduction is as follows:

Shader had instantly taken a liking to the other father, a man named
David Hornik who invests in companies for a living. At 54", with
dark hair, glasses, and a goatee, Hornik is a man of eclectic interests:
he collects Allice in Wonderland books, and in a college he created
his own major in computer music. He went on to earn a master’s in
criminology and a law degree, and after burning the midnight oil at a
law firm, he accepted a job offer to join a venture capital firm, where

he spent the next decade listening to pitches from entrepreneurs and
deciding whether or not to fund them (Adam Grant, 2013:1-2).

The above story takes around three full pages. Each page consists
of 32 lines and each line comprises around eight to twelve words. The
writer chose a narrative style in this book. He inserted his ideas and
made commentaries about the actions or words of each character. He
gave an evaluation based on theories or facts. Before giving an
evaluation about the two persons mentioned above, the writer put
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forward conventional wisdom saying that “highly successful people
have three things in common: motivation, ability, and opportunity. A
combination of hard work, talent, and luck brings to success. After the
quotation the writer then said, “The story of Danny Shader and David
Hornik highlights a fourth ingredient, one that’s critical but often
neglected: success depends on how we approach our interactions with
other people.” (Adam Grant, 2013:4). Grant made the type of
interaction to judge a person whether he or she belongs to a taker, a
matcher, or a giver.

Grant also talked about Hornik in the last pages of chapter one
that he has been extremely successful as venture capitalist while living
by his values, and he‘s widely respected for his generosity. Hornik
himself reflected that it is a win-win. His experience reinforces that
giving not only is professionally risky; it can also be professionally
rewarding (Adam Grant, 2013:29). Hornik bases his acts on his
personal values to gain success especially in doing interaction with
others. One of the main key words in this book is ‘take’. Grant
identifies takers that they have a distinctive signature: they like to get
more than they give. They tilt reciprocity in their own favor, putting
their own interests ahead of others’ needs. Takers believe that the
world is a competitive, dog-eat-dog place. They feel that to succeed,
they need to be better than others. To prove their performance, they
self-promote and make sure they get plenty of credit for their efforts
(Adam Grant, 2013:5). Takers tend to be selfish.

The above explanation started with description about takers. He
then introduced a short description about givers. He said that in the
workplace, givers are a relatively rare breed. They tilt reciprocity in
the other direction, preferring to give more than they get. Whereas
takers tend to be self-focused, evaluating what other people can offer
them, givers are other-focused paying more attention to what other
people need from them (Adam Grant, 2013:5). Givers may become
selflessness or otherness.

It is said that reciprocity style between takers and givers is based
on different benefit cost analysis. Givers and takers differ in their
attitudes and actions towards other people. Takers help others
strategically, when the benefits they get overweigh the personal costs.
But takers help whenever the benefits to others exceed the personal
costs. Alternatively, givers might not think about the personal costs at
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all, helping others without expecting anything in return. Givers at
work simply strive to be generous in sharing their time, energy,
knowledge, skills, ideas, and connections with other people who can
benefit from them (Adam Grant, 2013:5). The aim of giving
differentiates givers from takers and matchers as well.

Givers are identified as generous people. Giving here is
categorized by Braza as royal giving. He said that royal givers give
freely, no doubts, no hesitations. They give with only the well-being
and happiness of others in mind (Jerry Braza, 2011:139). The same
idea was stated by C. Daniel Batson. He believes that we engage in
truly selfless giving when we feel empathy for other person in need.
The greater the need, and the stronger our attachment to the person
experiencing it, the more we empathize. When we empathize with a
person, we focus our energy and attention on helping him or her — not
because it will make us feel good but because we genuinely care
(Adam Grant, 2013:255). Baston in his statement emphasized that
empathy leads a person or people to help others sincerely. Empathy is
regarded as the base of compassion. Goleman had the same idea when
he said that compassion builds on empathy, which in turn requires a
focus on others. He made three varieties or levels of empathy. They
are emotional empathy, cognitive empathy, and emphatic concern.
The third variety leads us to care about others or others’s welfare and
mobilizes us to help if need be (Daniel Goleman, 2014: 98,106).

Sincere givers like helping others. It is a way of gaining their trust
and functions to solidify relationships. Keith Ferrazzi and Tahl Raz
said that relationships are solidified by the trust. Institutions are built
on it. You gain trust by asking not what other people can do for you,
but what you can do for others (Keith Ferrazi and Tahl Raz, 2014).
The idea put the act of giving in the high quality of relationships.
Chopra called that as an ideal type of relationship. She said that one
may benefit himself or herself while causing no harms to others. But,
ideally, what a person wants leads to benefits for everyone (Deepak
Chopra, 2013: 56).

Grant discussed another type of person in workplaces called a
matcher. He said that matchers strive to preserve an equal balance of
giving and getting. They operate on the principle of fairness: when
they help others, they protect themselves by seeking reciprocity. They
believe in tit for tat and their relationships are governed by exchanges
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of favors (Adam Grant, 2013:6). Grant made the types reciprocity as
signals of interaction categories. We may say that matchers have their
position between takers and givers, though givers are divided into to
two other categories. Grant admitted that there aren’t any strict border
lines between the three styles of social interaction. He said that the
lines between them aren’t hard and fast. One may shift from one style
of reciprocity to another as he or she travels across different work
roles and relationships. Though, he said that evidence shows at work
that the vast majority of people develop a primary reciprocity style,
which captures how they approach most of the people most of the time
(Adam Grant, 2013). The shift style of interaction indicates that a poor
style may be directed to the best one.

Based on this principle, the writer of this book tried to give as
much as possible information about the three styles of interaction. The
information includes advantages and disadvantages of each style and
success stories to learn. He also showed challenges that may be faced
by givers. Though, the writer tended to show the best one is to become
givers. The style will be better to be put into consideration to follow
by all people. There are plenty of facts showed by Grant about the
benefits of giving. He showed some data and then made a
commentary. He quoted results of a study about engineers. “The
engineers with the lowest productivity are mostly givers. But when we
look at the engineers with the highest productivity, the evidence
shows that they are givers too. The same facts also occurred among
salespeople.” (Adam Grant, 2013). Grant then came to a firm
conclusion that givers dominate the bottom and the top of the success
ladder. Across occupation, in the link between reciprocity styles and
success, the givers are more likely to become champs — not only
chumps. He emphasized that the worst performers and the best
performers are givers; takers and matchers are more likely to land in
the middle (Adam Grant, 2013:8).

The above research findings reminded us that the act of giving
may result in bad performance and good performance as well.
Therefore it is necessary to know the features of good or bad giving.
Successful givers, Grant explained, recognize that there is a big
difference between taking and receiving. Taking is using other people
solely for one’s own gaining. Receiving is accepting help from others
while maintaining a willingness to pay it back and forward. Successful
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givers are every bit as ambitious as takers and matchers. They simply
have a different way of pursuing their goals (Adam Grant, 2013:11).
Takers and givers have also different attitudes when they gain success.
It is said that there is something happens when givers succeed: it
spreads and cascades. But when takers win, there it’s usually someone
else who loses (Adam Grant, 2013:11-12). Research shows that
people tend to envy the successful takers and look for ways to knock
down a notch. In contrast, when givers win people are rooting for
them and supporting them, rather than gunning for them (Adam Grant,
2013:12).

Giving may well be incompatible with success. In purely zero-
sum situations and win-lose interactions, giving rarely pays off. But
most of life isn’t zero-sum, and on balance, people who choose giving
as their primary reciprocity style end up reaping reward (Adam Grant,
2013:17-18). Giving will bring to success, but it needs a long way. It
needs step by step. “It takes time for givers to build goodwill and
trust, but eventually, they establish reputations and relationships that
enhance their success.” The way to success was explained by Chip
Conley, “Being a giver is not good for a 100-yard dash, but it’s
valuable in a marathon.” (Adam Grant, 2013:18). Grant took some
research findings to show the way of those who practice giving to gain
success gradually. In a study of Belgian medical students, the givers
earned significantly lower grades in their first year of medical school.
The givers were at a disadvantage — and the negative correlation
between giver scores. But that was the only year of medical school in
which the givers underperformed. By their second year, the givers had
made up the gap: they were now slightly outperforming their peers.
By the sixth year, the givers earned substantially higher grades than
their peers. In the seventh year of medical school, when the givers
became doctors, they had climbed still further ahead. (Adam Grant,
2013:20)

The strength of giving for medical students lies in their
collaboration. It is said that as students’ progress through medical
school, they move from independent classes into clinical rotations,
internship, and patient care. The further they advance, the more their
success depends on network and service. Whereas takers sometimes
win in independent roles where performance is only about individual
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results, givers thrive in interdependent where collaboration matters
(Adam Grant, 2013:20-21).

One of the success keys of givers is working with heart also. They
care the hearts of their clients. Grant told a fact relating to this factor
based on experience of a financial adviser, named Steve Jones. He
said that for Jones, the single most influential factor was whether a
financial adviser had the client’s best interest at heart, above the
company’s and even his own (Adam Grant, 2013:21). Jones refers to
his heart to make decisions. People usually choose to cooperate with
those who have kind hearts. Another example taken as a proof in this
book is Peter Audet, the award-winning former CEO of one of the
largest banks in Australia. He showed a unique performance in that he
didn’t give serve high net worth clients only, but also tiny clients. The
spirit of giving became a part of his values in working. He said that,
you can’t just ignore someone because you don’t think they’re
important enough (Adam Grant, 2013:22-23). There are some
statements of Peter which are worth to be quoted. He said, “All I did
was start out by doing a kindness.” (Adam Grant, 2013:12). Peter
managed to climb from the bottom to the top of the success ladder,
becoming one of the more productive financial advisers in Australia.
The key, he believes, was learning to harness the benefits of giving
while minimizing the costs (Adam Grant, 2013:12).

This book gives a lot of information about successful givers. It is
mentioned that they have unique approaches to interactions in four
key domains: networking, collaborating, evaluating, and influencing.
They develop connections with new contacts and strengthen ties with
old contacts. They work productively with colleagues and earn their
respect. They conduct evaluation for judging and developing talent to
get the best results out of others. They implement novel strategies for
presenting, selling, persuading, and negotiating, all in the spirit of
convincing others to gain support of their ideas and interests (Adam
Grant, 2013:29). A sincere intention in making networks designates
givers. Therefore, they maintain connection and collaboration.
Another example discussed in the book is about Adam Rifkin. This
man built his network by operating as a bona fide giver. He said that
his network developed little by little, in fact in a little every day
through small gestures and acts of kindness, over the course of many
years. Rifkin explained his intension “with a desire to make better
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lives of the whole people I’'m connected to.” His motto is “I want to
improve the world, and I want to smell good when doing it.” (Adam
Grant, 2013:48-49). Rifkin is actually correct with his intention to
smell good. Though, from another point of view the intention is not
pure at all. He still requires immaterial rewards from men.

The writer of this book mentioned some signals to recognize
givers. Takers tend to be dominant and controlling with subordinates,
but they are surprisingly submissive and deferential toward superiors.
When takers deal with powerful people, they become convincing
fakers. Takers want to be admired by influential superiors, so they go
out of their way to charm and flatter. As a result, powerful people tend
to form glowing first impressions of takers (Adam Grant, 2013:37).
Takers tend to strengthen one way communication with those who
have decisive positions in their careers. He pointed to a real example
of a taker named Kenneth Lay, the company owner. This man was
obsessed with making a good impression upward, but worried less
about how he was seen by those who below him (Adam Grant,
2013:37). Attitude of takers may also be observed when they succeed.
It is mentioned in this book that as takers gain power, they pay less
attention to how they’re perceived by those below and next to them;
they feel entitled to pursue self-serving goals and claim as much as
they can. Over time, treating peers and subordinates poorly
jeopardizes their relationships and reputations (Adam Grant, 2013:32).
Grant emphasized some more signals to recognize takers. He said that
self-glorifying images, self-absorbed conversations, and sizeable pay
gaps can send accurate and reliable signals that someone is a taker
(Adam Grant, 2013:43). Instead of just reactively doing favor for the
people who have already helped them, takers and matchers often
proactively offer favors to people whose help they want in the future
(Adam Grant, 2013:50).

This book is rich in information about types of people based on
their ways of interaction. The writer introduced research findings
relating to people’s attitudes towards the results of cooperation among
people. The research was conducted by a psychologist named Michael
McCall. The researcher concluded that “the takers blamed their
partners for failures and claimed credits for successes. The givers
shouldered the blame for failures and gave their partners more credit
for successes (Adam Grant, 2013:97). The conclusion proves that
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takers do not pay attention to others’ needs. Another sharp distinction
between takers and givers is presented in this book. The information
was based on multipliers written by a former executive called Liz
Wiseman. The writer distinguished between geniuses and genius
makers. It is said that geniuses tend to be takers: to promote their own
interests, they “drain intelligence, energy, and capability from others.
Genius makers tend to be givers: “they use their intelligence to
amplify the smarts and capabilities” of other people (Adam Grant,
2013:73). Shortly, takers tend to take more and more. But givers tend
to give more and more.

Islamic Values and Norms about Giving

Actually, the explanation about giving in Islam covers a lot of
terms and expressions. Therefore, our discussion about this topic in
this writing is focused on three terms. They are al-mann (giving), al-
a’ta’ (giving), and as-sadaqah (charity). The third terms have general
meaning about giving and they have relationships.

1. Al-Mann

The word al-mann in Arabic is a noun. The literal meaning is
“something that is measured with” (Al-Ragib al-Asfahani, 1992:777).
It 1s derived from the verb manna which means give (Muhammad ar-
Razi Fakhr ad-Din, 1995:195). Lisan al-‘Arab, a thick Arabic
dictionary, explains several meanings of the verb manna, such as “do
a good deeds”, and “gives grace”. AI-Mannan means “the giver”. The
synonim of al-mann is al-‘ata’ (Muhammad ibn Mukram ibn Manzdr,
2005:998).

One of the Qur’anic verses received by Prophet Muhammad Pugh
(Peace be upon him) in the first years of his prophetic career gives
guidance about giving. The translation of the verses says: “O you
(Muhammad Peace be upon him), enveloped in garment! Arise and
warn! And magnify you're Lord (Allah)! And keep away from the
idols! And give not a thing in order to have more. And be patient for
the sake of your Lord” (al-Muddassir/74: 1-7).

The first verse contains a call for Prophet Muhammad Pugh who
is enveloped in garment. The second verse contains an instruction for
him to arise and deliver warning to the public. The command indicates
that the Prophet has a duty to communicate the revelation from Allah
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Almighty to other people. The third until the seventh verses give some
principles for him to undergo his duty as a massager of Allah. One of
them is to avoid giving something to other people in order to gain a
better reward.

Ibn ‘Asyuar had the same commentary as al-Imam al-Razi Fakhr
ad-Din when he said that the word al-mann is used for gift as a
metaphorical expression. The verse tilts to an opposite direction. It
urges to give charity or give a large amount of charity. In other words,
it implies that something given should not be counted. One may not
view that what he has given as something large, because it will
prevent him from giving more or it will cause a feeling of sorrow
(Muhammad Tahir ibn ‘Asyir, 2000: 278). Guidance about giving in
verse number 7, chapter 74 is expressed in a negative imperative or
prohibition. The prohibition comes directly after the instruction to
keep away from the idols. Based on the context, Ibn ‘Asytr wrote that
the practice of mentioning of charity was done most of the time by
those who worshiped idols. The word mann here refers to the act of
mentioning a good deeds by a giver to a receiver (Muhammad Tahir
ibn ‘Asyur, 2000: 278).

Every Moslem is guided to give charity or do a favor sincerely.
The intention of a good deed is merely to gain the love of Allah.
Giving something to gain a worldly reward, like popular name, is
prohibited. A pure intention of doing a good deed is nothing at all
except to follow the instructions of Allah. Islam motivates its
followers to become givers, not to become receivers. The motivation
can be seen in the following metaphorical text.

‘Abdullah ibn ‘Umar, may Allah bless him narrated: Allah’s
Messenger Pbuh while on the pulpit said about charity, and to abstain
from asking others for some financial help, and begging others,
saying: “The upper hand is better than the lower hand. The upper

hand is that of the giver and the lower (hand) is that of the beggar (Al-
Bukhari, 1996:358).

2. Al-‘Ata’
The word al-‘ata’ or al-‘atiyyah refers to “something given”
(Muhammad ibn Mukram ibn Manzur, 2005:515). It is derived from

the verb a‘ta’. The use of the verb can be read in the following
Qur’anic verses. The translation says:
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As for him who gives (in charity) and his duty to Allah and fears Him,
and believes the best (reward). We will make smooth for him the path
of ease (goodness). But he who is greedy miser and thinks himself self-
sufficient. And belies the best (reward). We will make smooth for him
the path for evil (al-Lail/92: 5-10).

Guidance for giving in verses 5 until 7 of chapter 92 uses a
conditional sentence. The verses emphasize that giving charity is a
good deed. But the act of giving should be based on belief in Allah
and also belief on reward from Allah. So, there are two prerequisites
for givers to gain a reward from Allah. The reward is gaining the path
of ease. According to the writers of Tafsir al-Qur’an al-‘Azim, the
reward is to enter the paradise (Jalal al-Din al-Mahalli dan Jalal ad-
Din as-Sayati, 1991: 440). The meaning of the path of ease is
explained by Prophet Muhammad Pbuh. Ali, may Allah bless him,
narrated: We were in the company of Prophet Muhammad Pbuh and
he said, “There is nothing among you but has his place written for
him, either in paradise or in the hell-fire.” We said, “O Allah’s
Messenger! Shall we depend (on this fact and give up work)?” He
replied, “No! Carry on doing good deeds, for everybody will find easy
(to do) such deeds as will lead him to his destined place”. Then the
Prophet Muhammad Pbuh recited the above verses 5-10 (Narrated by
al-Bukhari) (Muhammad Taqi-ud-Al-Hilali and Muhammad Muhsin
Khan, 1996: 776).

According to Ibn ‘Asyir, the object of give (a’f@) in verse 5 is not
mentioned. He then tried to explain that the act of giving (al-i‘ta’)
refers to “giving wealth without any hope for return payment”. This
kind of act has been popular. The explanation is in line with some
other verses in this chapter. The forth verse says, “Certainly, your
efforts and deeds are diverse (different in aims and purposes) (al-
Lail/92: 4). Five other verses at the end of this chapter talk about the
attributes of al-atqa (the pious and righteous). They are: He who
spends his wealth for increase in self-purification, and who has (in
mind) no favour from anyone to be paid back, except to seek the
countenance of his Lord, the Most High. He surely, will be pleased
(when he will enter paradise). (al-Lail/92: 17-21). The Holy Qur’an
gives information about the reward prepared by Allah Almighty in the
hereafter for those who give charity in the way of Allah. This kind of
information belongs to distinctive characteristics of the Holy
Scripture. Information about men’s fate in the hereafter should be
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based on Allah’s revelations. Benefits of giving in daily life may be
studied and understood.

Grant quoted some statements by successful persons in their
professions. Let us read some of the comments. Keith Ferrazzi wrote,
“I’ll sum up the key to success in one word is generosity. If your
interactions are ruled by generosity, your rewards will follow suit.”
(Adam Grant, 2013:69). Another statement made by Ivan Misner, the
founder and chairman of BNI, the world’s largest business networking
organization. He described his guiding philosophy in two words,
“givers gain” (Adam Grant, 2013:69). One of the ways used in the
Holy Qur’an to motivate believers to give charity is through
metaphoric imperative. The translation of the verse is as follows.

And let not your hand be tied (like a miser) to your neck, nor stretch it
forth to its utmost reach (like a spendthrift), so that you become
blameworthy and severe poverty (al-Isra’/17: 29).

The above verse explains that the act of giving should be done in
a proper way. A giver does a favor for other persons without
neglecting his or her own needs. This is a kind of balanced actions
taught in Islam. This is a form of the implementation of the teachings
of Islam as the right path. It reminds its followers to take care of
balances in various actions. The advice of the Holy Qur’an to maintain
balances in giving is supported by with facts or statements mentioned
by Grant in his book. For example, Grant differentiated between
successful givers from failed givers. He identified failed givers as
selfless givers. They are people with high other-interest and low self-
interest. They give their time and energy without regard for their own
needs, and they pay the price for it. They end up harming themselves
(Adam Grant, 2013:181). On the contrary, Grant identified successful
givers as otherish givers. They care about benefiting others, but they
also have ambitious goals for advancing their own interests (Adam
Grant, 2013:182).

3. As-Sadagah

As-sadaqah means “part of somene’s wealth contributed in order
to come near (God)”. Originally, the word sadagah is used for
suggested charity as it is used in daily conversation among Moslems.
Though, it is sometimes used for obliged charity (az-zakat) Ar-Ragib
al-Asfahani, ). The word sadaqah is derived from as-sidg or sadaga
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(to be correct). Al-Qur’an uses the word sadagah and its derivational

forms in some verses. The translation of the revelation says as follow:
Kind words and forgiving of faults are better than sadaqah (charity)
followed by injury. And Allah is Rich (Free of all needs) and He is
Most-Forbearing (al-Baqgarah/2: 263).

The verse guides Moslems to give charity sincerely. According
Muhammad Mahmud Hijazi, charity functions to create close
relationship among people, and minimize social gap or keep away
jealous between different levels of the society. Therefore, it is
prohibited to destroy the wvalues of charity by improper acts
(Muhammad Mahmud Hijazi, 1968:14). Some ideas put forward by
some wise men in Grant’s book show some similarities with holy
massages in the verse mentioned above. It is better to have a look at
the following statement.

Marcus Aurelius, the Roman emperor wrote, “Some people, when
they do someone a favor, always looking for a chance to call it in. And
some aren’t, but they are still aware of it — still regard it as a debt. But
others don’t even do that. They‘re like a vine that produces grapes
without looking for anything in return ... after helping others... They
just go on to something else... We should be like that.” (Adam Grant,
2013: 289). One of the principles of giving charity is to do it sincerely.
A sincere intension means that every good deed is intended to gain
love of Allah or to come near Him. The idea is clearly stated in the
following verse. The translation says:

O you believe! Do not render in vain your sadagah (charity) by
remainders of your gemerosity orv injury, like him who spends his
wealth to be seen of men, and he does not believe in Allah, nor in the
Last Day. His likeness is such a smooth rock on which is a little dust;
on it falls heavy rain which leaves it bare. They are not able to do
anything with what they have earned. And Allah does not guide the
disbelieving people. (al-Bagarah/2: 264).

The Prophet Muhammad Pbuh told his disciples that sadagah
does not only refers to money and wealth, but it includes all good
deeds done by Moslems for the benefits of other people. Abu Musa,
may Allah bless him, narrated: The Prophet Muhammad Pbuh said,
“Every Muslim has to give charity,” The people asked, “O Allah’s
Prophet! If someone has nothing to give, what will he do?” He said,
“He should work with his hands and benefit himself and also give in
charity.” The people further asked, “If he cannot do that?”” He replied,
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“He should help the needy who appeal for help.” Then the people
asked, “If he cannot do that? “He replied, Then he should perform all
that is good and keep away from that is evil, and this will be regarded
as charitable deeds.” (Narrated by al-Bukhari)(Al-Bukhari, 1996:361).

Conclusions and Suggestions

New ideas about giving have emerged among many successful
professional workers in many developed countries. They expressed
and experienced the importance of giving to gain success. They had
special motives and values to achieve their personal intentions and
make other people better. They formulated principles and found some
methods of interaction to come to their noble goals. Furthermore, they
described the best way to face the results of cooperative works.

The top professional workers didn’t talk about the source of their
values. They didn’t mention the relationship between their good deeds
with any religious teachings. Yet, the reviewer notices some
similarities and also differences between their ways of conducts with
the teachings of Islamic religion. The similar points will be very
useful to develop men’s welfare in all societies. The findings relating
to characteristics of good givers will create a better interaction and
cooperation among people from different cultural background in the
future.

Studies about of people and communities will help us to have a
better understanding of an ideal life. An ideal life pays attention to the
welfare of all people or humanity. For Moslems, a religious approach
to do good deeds will bring benefits, for both aspects, they are the life
on the earth and in the hereafter. Religious and spiritual aspects cannot
be separated from all acts.

References

‘Abd al-Baqi, Muhammad Fuad, 1987. Al-Mu ‘jam al-Mufahras li
Alfaz al-Qur’an al-Karim. Beirat: Dar al-Fikr.

al-Asfahani, ar-Ragib, 1992. Mufradat Alfaz al-Qur’an. Beirat: ad-Dar
asy-Syamiyyah.

al-Bukhari, Muhammad ibn Isma‘il, 1996. Mukhtasar Sahih al-

Bukhari, translated into English by Muhammad Muhsin Khan.
Riyad: Maktabah Dar as-Salam.

HERITAGE OF NUSANTARA | 365



H.M. Hamdar Arraiyyah

al-Hilali, Muhammad Tagqi-ud-Din and Khan, Muhammad Mubhsin,
1996. Interpretation of the Meaning of the Noble Qur’an in
English. Riyad: Maktabah Dar as-Salam.

al-Mahalli, Jalal al-Din and as-Sayuti, Jalal al-Din, 1991. Tafsir al-
Qur’an al-‘Azim. Beirat: Dar al-Fikr.

al-Maragi, Ahmad Mustafa .Tafsir al-Maragi. an.: Dar al-Fikr, a.n.

ar-Razi, Muhammad Fakhr ad-Din, 1995. Tafsir al-Fakhr ar-Razi al-

Masyhiir bi at-Tafsir al-Kabir wa Mafatih al-Gaib. Beirut: Dar a-
Fikr.

Braza, Jerry, 2011. The Seeds of Love. Singapore: Tuttle Publishing.
Chopra, Deepak, 2013. Self Power. London: Rider.
Ferrazzi, Keith and Raz, Tahl, 2014. Never Eat Alone. New Y ork.

Goleman, Daniel, 2014. Focus: The Hidden Driver of Excellence.
London: Bloomsbury.

Grant, Adam, 2013. Give and Take. London: Phoenix.

Hijazi, Muhammad Mahmud, 1968. al-Tafsir al-Wadih. Kairo:
Maktabah al-Istiqlal al-Kubra.

Ibn ‘Asyir, Muhammad Tahir, 2000. Tafsir at-Tahrir wa at-Tanwir.
Beirait: Muassasah at-Tarikh.

Ibn Manzir, Abu al-Fadl, Jamal al-Din, 2005. Lisan al-‘Arab. Beirit:
Dar al-Kutub al-‘Ilmiyyah.

Muhammad, Ahsin Sakho, (et. al.). 2004. Al-Qur’an dan Tafsirnya.
Jakarta: Departemen Agama.

Munawwir, Ahmad Warson, 1997. Kamus Arab-Indonesia: Surabaya,
Pustaka Progressif.

Muslim, Abu al-Husain an-NaisabUri, 2011. Sahih Muslim. Beirut:
Dar al-Fikr.

Turnbull, (ed.), 2010. Oxford Advanced Learner Dictionary. Oxford:
Oxford University Press.

Wensinck, A.J. dan Mensing, J.P., 1967. Al-Mu jam al-Mufahras li
Alfaz al-Hadis an-Nabawi. Leiden: E.J. Brill.

3660 | VOL. 4 NO. 2 DECEMBER 2015



Author Guidelines

Heritage of Nusantara is a peer reviewed journal using bilingual
(English and Arabic). Nusantara meant in this journal is the areas
especially covering Indonesia, Malaysia, Singapore, Brunei
Darussalam, Southern Part of Thailand (Patani), Timor Leste and
Southern Part of the Philipines (Sulu). The aim is to introduce the
richness of the Heritage of Nusantara in particular, to show its
relations and contributions to the world heritage as well as to offer a
wide variety of analysis on how to preserve and develop the richness
of the Heritage of Nusantara. Therefore, the Journal welcomes the
papers from the scholars and expert from all disciplines of humanity,
social sciences and religious studies related.

The article submitted should be original based on academic
works. The article submitted is never published before in any journal
or is being reviewed for possible publication. All the articles
submitted will be reviewed by certain editors, editorial board as well
as blind reviewers appointed by the journal. Any article does not meet
the requirement of the guidelines will not be considered and will be
declined.

The number of the words is between 10000 to 15.000 words.
References, tables, figures, appendices and notes are included in those
words. As for the abstract is 150 words with 5 key words. The articles
with quotations and passages from local or foreign language should be
translated into English. Electronic submissions are welcome and
should be sent to mail journal.

Referencing Guidelines
The Journal uses the Harvard Referencing System as follow:
+¢ Citation in the text

The citation referred in the text is written by giving the names.



1. If the author’s name occurs naturally in the sentence, the year is
given in the parentheses: e. g. In popular study, Harvey (1992:
56 ) argued that .....

2. If the names does not occur, both name and year are given in the
parentheses: e.g. Recent studies (Barlett 1996; James 1998)
show that .....

3. When the author published more than one cited document in the
same year, case letters chould be added: e.g. Johnson (1994a)
discussed the subject.....

4. If more than two authors, only surname of the first author and at
all: e.g. Wilson at all (1997) conclude that.....

5. Anonym is written: e.g. A recent article (Anon 1993) stated
that.....

6. If the source is quoted from another work: e.g. Study by Smith
(1960 cited in Jones 1994: 24) showed that.....(note: in the
references, Jones is the main bibliography)

7. If the idea is cited, page numbers are not written.e.g. Nunan
(1996) but if the idea is specific, number is required: e.g.
Allwrith (1992: 56) provides an example of......

8. Short quotation of less than one line or direct quotation may be
written: e.g. “good practices be taught.....(Smith 1996: 15)

9. Diagrams should be referenced in full details (author and date).

% Additional Notes about Citations

Personal communication is cited in the text only: e.g. According to
J.O. Reiss, Many designers do not understand the needs of disabled
people (Personal communication, April 18, 1977).

+ Bibliography at the end of a Piece of Work

The references are listed in alphabethical order of authors
“surnames. If it is cited more than one item by a specific author, they
should be lited chronologically and by letter (e.g.1993a, 1993Db).

Reference to a book

E.g.: Mercer, P.A. and Smith, G. , 1993. Private viewdata in the UK.
2" ed. London: Longman.



Reference to a contribution in a book

E.g. Bantz, C.R., 1995. Social Dimensions of Sofware Development
in J.A. Anderson, ed. Annual Review of Software Management and
Development. Newbury Park, C: Sage, 502-510.

Reference to an article in a journal (author, year, title, volume
and part number as well as page number

E.g. Evans, E.A., 1994, Approaches to Intelligent Information
Retrieval. Information Processsing and Management, 7 (2), 147-168.

Reference to a conference paper

e.g. Silver, K., 1991. Electronic mail: The New way to communicate.
In. D.I. Raitt, ed. 9" International online information meeting, London
3-5 December 1996. Oxford: Learned Information, 323-330.

Reference to a publication from a corporate body (e.g. a
government department or other organization).

E.g. UNESCO, 1993. General Information Program and UNISIST.
Paris: UNESCO, (PDI-93/WS/22).

Reference to a Thesis

E.g.: Agutter, A.J. 1995. The Liguistic Significance of Current British
Slang. Thesis (PhD). Edinburgh University.

Reference to Electronic Material

1. Reference to individual works: e.g. Holland, M. (1996) Harvard
System (online). Poole, Bounemoth University. Available from :-
http:// Bournemoth ac.uk /service depths /lis / LISPub /
harvardsyst.html (accessed 15 april 1996).

2. Reference to E-Journals (author, year, title, volume (issue),
location and available from: URL (accessed Date): e.g. Korb,
K.B. (1995) Persons and Things: Book Review of Bringsjord on
Robot Conciousness. Psychology (online), 6 (15). Available
from: gopher: // wachau. ai. univie. ac. at: 70 / 00 / archives /
psicologquy / 95.V6/0162 (Accessed 17 June 1996).

3. Reference to mailbase/listserve e-mail lists (author, time (day,
month, year), subject, Discussion List (online) Available from



and accessed date: e.g. Brack, E.V. (2 May 1995). Re:
Computing Short Courses. List Link (online) Available from:
mailbase@mailbase.ac.uk (Accessed 17 Aprl 1996).

Reference to Personal Electronic Communication (E-mail):
Senders, time (day, month, year), Subject of Message. Email to
Recipient: e.g. Lowman, D. (Deborah-lowman@pbsinc.com). (4
April 1996). RE>> ProCite and Internet Refere. E-mail to P.
Cross (pcross@bournemouth.ac.uk).

Reference to CD-ROMs: eg. Hawking, SW. (1994). A Brief
History of Time: an Interactive Adventure (CD-ROM).Crunch
Media.

Writing System of the Journal

1.
2.

11.

12.
13.

14.

Space is 1.5.

Standard Letter (8.5x11) margin: top 1.2cm, below: 0.6, left: 0.8
and right: 0.6.

The capital letter and bold with 12 Times New Roman.

The name of the Author: Written in Capital and Bold with 10
Times New Roman.

The affiliation of the institute: Written in Capital and Bold with
10 Times New Roman.

Sub title in the article: Written with 10 Times New Roman
Capital letter.

The distance between title and the author as well as the affiliation
of the author: 1.5 space.

The space of the paragraph: 1.5.

The beginning: Abstract and key words.

Space of the Title of the article, the author, affiliation, abstract
and key word: 1.5 .

If the authors are more than one, they should be written in arrow
such as the first, the second and so on. Each has a foot note
explaining the name of the university, affiliation, region, state as
well as the email address.

The author should not more than 5 persons.

Sub title should be numbered and separated with 1 space if
another sub title appears.

The structure of the article:



a. Title, author, email and the affiliation of the author, Abstract
and key words.

Introduction

Method of the writing

Theoritical Framework.

Discussion

Conclusion

Acknowledgement if any

List of References.

PR e oo

Author’s Obligations

1.

7.
8.
9.

To show the accuracy of the data and to avoid deception and
plagiarism.

To have the permission from other authors for corresponding
author.

. To mention the names are forbidden without explaining their roles

in the research (Ghost authorship and gift authorships).

To give the original works.

To give proper citation.

To mention the sources fairly and honestly including the references
for the basis of the analysis.

To give academic criticism based on academic arguments.

To follow ethical standards.

To notify the editor immediately for any changes and inaccuracy.

Publication Ethic and Malpractice Statement.

Heritage of Nusantara is a peer-reviewed International Journal and

is available in print and online. It is published twice in a year. The
Publisher is the Board of Research of the Ministry of Religious
Affairs of the Republic of Indonesia and thus is responsible for all the
process of publication and financial matters.

Publication Decision

The decision by the board of the editors to select the article is

based on academic consideration and responsibility to present high
academic standard of International Journal.



Fair Play

The board of the editors will treat all the articles fairly by
disregarding the race, gender, sexual orientation, religious belief,
ethical origin, citizenship or political philosophy of the author.

Confidentiality

Any relevant information concerning the data, authors and
reviewers are kept confidentially to avoid bias in the process of
selecting the articles. Furthermore, all the articles for review are
treated as confidential documents and are not be shown or discussed
with others except as authorized by the editors.

Disclosure and Conflict of Interest

To keep the intellectual property of the right of the author, the
editor will not use the unpublished material without the permission
from the author formally in written letter.

Duties of the Reviewers

To give a valuable comments on the articles to make it easy for
the editors to select the appropriate articles for the journal. As for the
peer reviewers, they help the editors to build communication with the
author.

Time
The time for the reviewers to collect the articles is allocated by the
editors. Under special circumstances, the reviewers need more time or

cannot perform the duty, and have the objection or excuse concerning
the time, they should notify the editors.

Objectivity

The comments and critics from the reviewers on the articles
should be based on academic arguments and objective not author’s
personality.



Cig)
| il g4

bl & il g il pall Ciad 4 g3 Al
2015 <2 2aad) cday) 1) Aiad)

Ll oy
g 313
Ll e
Sy
el dea
(i 951 tgald) 095211 8139) 3 s o= J) s
(BlsSAnalr) Ly gl
(Buboenad S aal dillay SNy gller 4 foulil
(Mg bVanlr) (S ¢ S
(Lo 3ol L goilinalr) a1 ST JU3t
(555 Tordn S A Y\l 5 sl il 533begf
(e 91 Lald) 095500 3y035) el bl
(5 orgSoul Aads Y gy dnalor) phages i1

109y eall
S
St oLl
el il ot
et 3
pleliwg Olg)
o Lol
sk Vi
b e Syl
Ll A delew
Sizd ol doses

sl

oo 95l 5 (gl a5 Ol e L SWLS Bypal
http://kisahdanbabad.blogspot.co.id/2012/07/awal-terbentukny-pulau-jawa.html
Rl ity YU 5 3 e ol Sty Gl glas (B g9 g Bl Jg Slaghaes s g5 52 Blowedl olda jgoue
SN Sl e

B el Sy deld elestS  dle Eadl oWl (B ol Llslegdgl  mas OSH

et s daasialislolall gdiia Blodlaor 59w B p iy gioed

i S S s g S

Lmniglil BSTr 6 03y (a0 o oo 5La01 ¢ e aleh) ) g1 gl 093801 B3l (o O gaalt

3920718 — 3920713 21 62+ : .sWh/o

heritage@kemenag.go.id: 431 1

http://jurnallektur.kemenag.go.id/index.php/heritage :g3!



gl b R

| il g4

g.'\gﬁ\ &) Al g cldl gall duald @JJ :\.ba
2015 <2 a3l cday) Al



LOOLZLY86LLLY09S6L dIN | yeiui

©I6°W IV BUUSIIAY ULaSNH “J| “iq “Joid _.__M__waﬁ
i S ellued

IdiT-yelw)| yejelew Lejiuad eljlued sLie}au)as
eISauOpuU| uenyelaguad nwyj| esequa’
G10Z 19900 0€ ‘Buouiqid

810¢C 129O0P0 - S1L0T 12qOoP|O lejhw NHyejlaq
seje |p INQasia) euewieseqas 1Se3pay

ISVLIAIUANVEIL

yetw|] yejeley tegeqas ueydelallq

jesnd eueder ‘g "oN updweyl "H'W °If ‘ST 11 ‘14 ewesy uepsjuswiay Sunpay
‘ejsauopul Jo djignday ayL Jo sijeljy snojs|iay Jo AnsjulN

‘agejiaH pue ainjeia)] sho|g|jey Jo uswdojaaaq pue Yoleasay loj 1ojua)y Isyepay
XEVC-E0ET NSSI
agejldaH pue aineia)l] sniS|I8Y JO |euINOf [BUOjIBWIA)U| (elRjUBSNN JO @8elaH yejefe ewen VISINOGNI
G10Z 12qoP0 0€ |e8Bue] GL0Z/3/GLZ) JOWON Z<:Iﬂ%ﬂﬂﬂwmﬂ nwi
eisduopuU| uenyejasuad nwj| eSequa ejeday uesninday uediiny

yelw]| yejefew tseilpaiyy
SLOZ/0L/IAIT-IWZd/PoVY/LOL AOWON

LVMIALLHHAS

N wn e
iy I Ry g |

ZS‘NNU




Thinking about Religious Texts Anthropologically
Joel S. Kahn

Reading Popular Islamic Literature: Continuity and Change in Indonesian
Literature
Mohammad Rokib

The Appreciation and Study of Qur’an Manuscripts from Southeast Asia:
Past, Present, and Future
Annabel Teh Gallop

Managib Writing in the Circle of the Tariqa Qadiriyya wa
Nagsyabandiyyah: A Study on Muhammad Siddiq al-Salihi’s Nayl
al-Amani
Asfa Widiyanto

Contesting Double Genealogy: Representing Rebellion Ambiguity in
Babad Tanah Jawi
Achmad Fawaid

A Review of the Little Known Ethnic Religious Art and Culture of
Arunachal Pradesh, North-East India
Bina Gandhi Deori

A Sundanese Story of Hajj in the Colonial Period: Haji Hasan Mustapa’s
Dangding on the Pilgrimage to Mecca
Jajang A. Rohmana

Women and Matrimonial Lives in Aceh ‘Matrifocal” Society: A
Preliminary Survey
Eka Srimulyani

Jakarta: A Secular City (A Study of Neosecularization of the
Middle Class Muslim Community in Metropolitan Jakarta)
Choirul Fuad Yusuf

Benefits of Giving (A Book Review Using Islamic Perspective)
H.M. Hamdar Arraiyyah : :

X
181
|

031243101

13024310

ss

2

|
QM??




